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Working with
iNfluencers when

you're a NoN-sexy
B32C brand

Are you a brand from the technology or service industry? Do you want to

get into influence marketing but don't know how to highlight your
services or products? Or are you afraid that influence may not be for you

as you're not Apple or L'Oreal?

We have good news for you: no matter your industry, you can create
influence campaigns! Influence marketing will allow you to reach a wider
audience which is actually likely to buy your products! Influencers are
your best allies for presenting and developing your business. And it's

within everyone's reach!

2 essential tips for this: get creative and
choose the right influencers. That's what
we'll be looking at in this document

through figures and case studies.
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Why Is influence
marketing essential in
communication?

Before we start let's ask ourselves why

working  with
interesting for

influencers is (very)

non-sexy B2C brands

(finance, industry, services...) but that are

B2C. Influencers:

>

>

have very powerful commmunities

are where the 15 - 35 year olds are
(young people are no longer sat in
front of the TV - they only spend an
hour a day in front of the TV, the radio
or the news, compared to 4 hours for
the average adult)

get through adblocks (over 50% of
15-35 year olds have an adblock)

are "native mobile"

like to present novelties (and this is
where they need to be creative to be
able to speak about/sell your product)

have strong power of persuasion
(particularly the ability to persuade

people that your website is "trendy")!
are trendsetters

can highlight promotional codes or
exclusive benefits

are (usually) not expensive (for some
receiving free products or vouchers is
enough, it's the advantage of having

products to send)

will talk about your product or service
in a language understood by their
community

may show you other ways to present
your website that you wouldn't have
thought of

can add tracking links (except on
Instagram)... useful for measuring your

ROL.

And even better:

>

you can choose which ones (on
influence4you for example, we have
on average 10 influencer applications
foronly one selected) andin publishing
campaigns, we often have over 200
applications for one campaign

you can easily launch international
campaigns

and if you're a distributor and you have
google analytics, you can ask for visits
and sales generated by each influencer
to be tracked (by putting the name of
the influencer in your variable UTM
source) - which our platform does for
youl.



Unfortunately, one small downside: influ-
encers don't tend to reach over 40 year
olds... so if your product is mainstream, you
will have to use a media mix and not place
all bets on influence.

In short, you've got it: influence campaigns
for the industry market are essential to
integrate into a media mix in the same way
as SEOQ, SEM, e-mailing / retargeting or the
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This
channel comes a bit before the "last click",

work around basket conversion.

but is very useful for branding which
prompts purchases. We're going to give
you some key figures below to show you
why it works... and more importantly some
methods for using influence effectively.

Key influence
figures for industries

and services

RO

Influencers aren't generally directly ROI

based media (besides, an influencer
doesn't generally accept to be commissi-
oned on sales). They participate in the
development of the image and the expla-
nation of the product, but unlike AdWords
or affiliation, they don't usually intervene at

the end of the chain during purchase.

Despite this, chances are you'll get sales
that explode with influencers.

To sum it up, influencers can generate
direct sales, but it's crucial to already have
some notoriety and therefore privilege
influence as a channel of notoriety, buzz
and explanation of your product / innova-
tion. Following a well-chosen campaign



with a decent promo code, a good deal
should have an impact on your sales or
give a nudge to your other marketing
channels (SEO, SEM...).

The agency Tomoson calculated that if
we include direct and indirect sales (not
just direct sales), €1 invested in an
influence campaign generates
€6.5 in turnover in most cases.

EMV

EMV is the media value of influencer posts
(calculated based on Ayzenberg reference

¥

On our platform,
for €1 invested,
we generate
up to €11 in EMV

benchmarks).
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Good to know, right? Now, in order to
measure the campaigns impact, we prefer
to refer to EMV (Earned Media Value) rather
than ROI (Return on Investment) which is
difficult to measure.

Calculate your EMV
for Free!

The free tool to calculate
the EMV of your social and
influence campaigns:

https://blogfr.influence4you.
com/emv/



https://blogfr.influence4you.com/emv/
https://blogfr.influence4you.com/emv/

The average engagement rate

On Instagram: it's between 2 and 3% On Youtube : less than 4%
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in likes/users according to sector.

¥

Great news!

3,5% for
micro-influencers
on the Influence4You
platform

in likes/views

¥

Great news!

4, 7% for
micro-influencers
on the Influence4You
platform

The power of influencers

Some influencers exceed 10 million
views per video, that's more than
some primetime TV shows

PuddiePie has 80M subscribers on
YouTube!!!

day in front of the TV (versus 4 hours
for the average adult) but 4 hours a
day in front of their smartphone™
(especially on social networks), that's
TV-worthy

a huge audience of

i !
> 18-24 year olds spend only 1 hour per nfluencers!

The number of influencers
per campaign

Micro-influence campaigns on Influence4you
allow advertisers to work with an average of
10 influencers. So, for your campaigns, it's proximity with the consumer.

interesting to mix top influencers who wiill

make an impact straight away and micro
influences which will allow you to develop

*influence4you - ** Study on 5000 influence4you posts - *** influence4you Study - 2015 - *** Médiametrie (French audience measurement

company) 2017
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GAZ RESEAU
DISTRIBUTION FRANCE
]
CONTEXT: GRDF wanted to highlight evening via Instagram stories. The pianist
the choice of using natural gas for home created a relaxed atmosphere and the
heating. Emotion gas and GRDF wanted fireplaces featured regularly amongst
to use influencers. influencers posts.
TERMS: Influencers were invited to a RESULTS

#Afterworkcocooning in order to discover
the products and interact directly with Reach: 592K
th | t tati t .

e relevan rep.resen atives o Total Story Views: 63K
understand the benefits of natural gas
and be able to talk about it to their Comments: 391

community. The influencers shared their

© | Instagnam @ O © | Instagram, @ O

- mogicta 2 Sahonngr @ rachelstyliste « S'abonner
“ Hotel & Spa La Belle Juliette

Camille ctles

Qo

1179 J'aime

& DECEMBRE 2018
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Le réseau
I'intelli
de l'intelligence
électrique
CONTEXT: To raise awareness that any 33 influencers
and all action on social networks uses 3 Youtube videos
energy, RTE wanted to develop "Social 3 contests broadcasted on Instagram

and Twitter

Electricity", a website that calculates the .
3 Twitter posts and 3 Facebook posts

consumption of users on Twitter or Face-

book.
RESULTS
TERMS:. In order to (?Iraw attention to the YouTube views: 360K
website in the spotlight, and educate a
wide audience on their consumption on Comments: 2K
social networks, we reached out to Likes: 22K

influential Youtubers. To reach as wide a

target as possible, we performed a varied Facebook reach: 3TK

casting call including a High-tech profile, Twitter reach: 78K

a Lifestyle / Humour profile and a more

Culture / Lifestyle profile. Clicks on contest links: 39K

Contest participants: 5K

William Soleil

( Folow )
@wilsoiel 8 ¥

Partagez-moi votre score énergétique sur
socialelectricity.fr en mentionnant @willsoleil
et #socialelectricity et tentez de gagner un
iPhone X | A

d

R sl GHD ' OD L OO
on aw Vi) (=}
: Tweet your reply

11 PAITS DHIVER - WILL

Alexandre 25t GAXDoss91 -9 oo 2017
270083 voes = oREGSTRR .. @wils:

@Leoputon

Aecusit

Tu es en mode veille
Tres timide suf X,
tu regardes plus g

Apropos
Photos

1Wh

C'est ta consommation

o a [V
'CONCOURS IPHONE X  (FIN) 0 reo_IK & § @Ore_JK -5 Dec 2017
33061 vues. , = oweosER ...  Repiing to Gwilsolel
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Commission
européenne

CONTEXT: For Europe Day organized
on May 12th at the Paris City Hall square,
the European Commission wanted to set
up a system with influencers to promote
European Union programs for young
people (including a series of short films by
European directors).

TERMS: Three influencers went to Europe
Day to attend the screening of several
short films. During the event, they posted
stories on Instagram. Beforehand, the
influencers posted a teaser on Facebook
or Twitter announcing that they would be

Tiboudnez
@tiboudnezblog

Accueil

Apropos
Photos th yaimo | 3\ s'abonner | Partage

Vidéas
Publications Mboudner

mai 208 6
S Féte de IEurope - Samedi 12 mai
oS Demain je serais & la Fate de 'Europe, un événement organisé par
I'Union Européenne chaque année pour sensibiliser les jeunes sur fes
différents programmes qui leurs sont destinés dont un sujet sur
'entrepreneuriat qui m'intéresse beaucoup &
Lévénement a lieu sur le parvis de I'Hotel de Ville & Paris de 10n30 &
22h et cest gratuit | Ga vous tente ?
#EUandME @UEfrance

Créer une Page

PARYIS DE L'HOTEL DE VILLE
CONCERTS GRATUITS

FETE DE

I LE12 MAI 2018
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present at the event and encouraging
their community to join them. The

European Union contest was then

broadcasted on the Instagram account of
a star influencer in the film sector.

RESULTS

Reach: 5M

Instagram Story Views: 257K
Facebook reach: 56 K

Titter reach: 144K

£ rechewsatests W $4 nawnaiie

i yaime |\ s'abonner | A Partager | -

TechNews&Tests, & cool, 3 Paris.
11 mai 2018 - G

| RENCONTRE A PARIS !
On peut se rencontrer dés demain & ExpositionsHoteldevilleParis pour
12 Féte de IEurope Paris en collaboration pour #EUANAME
Jiy serais de 10n30 & 12h30 pour assister a des projections de courts
métrages réalisés par es Européens ! Si vous ne pouvez pas veni le
TechNews&Tests matin, I'événement se termine  22h avec des concerts «
@TechNewsTests Merci & Pifou pour Ia photo &
Accueil
YouTube
Boutique
Apropos
Photos
Vidéos
Twitter
Publications
Communauté

Evénements

Groupes
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'JOURNEE
€ NATIONALE @

DES METIERS

DE LA PROPRETE

CONTEXT: The objective was to high- exhibited at the train station on October
light cleaning professions (housekeepers, 18th. To promote the exhibition and get
janitorial services...) through photo shoots people talking about these cleaning
at the CFA (Centre de formation professions on Instagram, influencers had
d'apprentis "apprentice training centre) to share an Instagram post that day.
and during an exhibition in train stations
for the first national cleaning profession RESULTS
day on October 18th 2018.

Y Reach: 530K
TERMS: 8 Instagram famous photo- Impressions : 109K

graphers with a community on Instagram ] 42K
were selected to go to the CFA to carry Instagram Story Views:
out a portrait-oriented photo shoot of Likes : BK

eople in training. These portraits were
peop 9 P Comments:109

© | Wstagam. @ O & © | nstagam. @ O 4

nicolasstajic » S'abonner thomaslacquemant » S'abonner
CFA Propreté INHNI Quest - Rennes Gare de Lille Flandres

O a L | ©Q

2 884 J'aime 600 J'aime

18 OCTOBRE 2018
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LA POSTE
moBiLe

CONTEXT: La Poste Mobile (French through Twitter and Instagram Stories.
mobile telephone provider) wanted to

promote its win-win contest during RESULTS

summer 2018 by using Youtube influen-

cers. The objective was to encourage as YouTube Views: IM

many 20-35 years as possible to partici- YouTube Likes: 104

pate, ideally on Friday 13th July to play on Retweets : 433

the idea of ‘luck’ associated with this date.

Instagram Story Views: 122K
TERMS: Two top influencers were

. . 0,
selected to create YouTube videos about Click Rate: 10%

luck. They then broadcasted the contest

= OVolube™ Rech = Ooulube™

Les 4 personnes les plus Chanceuses de I'istoire ON PARIE SUR YOUTUBE ! (Ft Neoxi)
442204 vues e 0K 138 PARTAGER = ENREGISTRER ... 1452713 vues I 103K §116K 4 PARTAGER =, ENREGISTRER ...

eﬂeﬂlunlnvcmh oo .V ionganyeujunes 2h
frsion P

Hola! Pour tous ceux qui aiment les cadeaux,
la ga part en fiesta. C'est un jeu La Poste
Mobile, ot c'est 100% de chance de gagner, Sérieusement ? J'suis choqué @
jusqu'a 10 ans de forfait..Je voudrais bien
vous dire bonne chance mais pas besoin..;)
Besos! In4.fr/In45b3cd951e9b... #sponsorisé

aurélie
je remercie Jordan et

NI LES PORTE-BONHEURS,

AVEC VOTRE N° DE PORTABLE

_ CESTGAGNE![\N

Twoetyour reply

e —— Une abonnée a gagnée
10 ans de forfait avec
a derniére vidéo @




Mistakes to avoid

> Do not focus solely on the net sales
conversion rate, the power of influen-
cers also contributes to the image of
the brand.

> Only wanting to work with top
influencers, because micro-influencers
have more engagement on their posts
and also get very good results!

Tosum up

Any brand wanting to reach under 40 year
olds (even the least "sexy") can get involved
in influence marketing! Although it may
seem more complicated for some to create
the content at first, it shouldn't be an
obstacle. The key isto be creative in attracting
content creators to generate true added
value and engaging content for their
community. Influencers can provide real
confidence for consumers, and this is the
case even more for sectors that are less
inclined to engage in influence. But
E-reputation takes time to build and
influencers are true facilitators and
accelerators. On top of that, you will gain
long-termyvisibilty. Influencersarestorytellers

so they're the ideal people to make you want
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> Thinking that you need a big budget
to start influence marketing is wrong

> Giving away products or services may
be enough to work with influencers
but paying attract
influencers who have a greater impact.

them can

to discover new stories and brands. In
addition, choosing the right influencer can
attract enthusiasts who also love your
products. All in all, working with an agency,
you'll be able to create your influence
campaigns easily and have access to
thousands of influencers all over the world
for true time saving and effective
communication. After that, as you've seen
with the examples above, the choice
between micro and macro influencers
depends on your goals and your budget
(from 1000 to 100 000 €, influence marketing
is available to all publishers). Feel free to

contactustosetupyourinfluence campaign!

Influence marketing platforms simplify time-consuming tasks and give you easy
access to the best influencers for your brand.

It's up to you to define your brief effectively for a maximum of hits!
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N OteS (to prepare your campaign)

Describe your product or service as if you were explaining it to your friend:

Describe your objectives for this influence campaign (xx visits, improve image...):

Describe what you expect from the influencer exactly (logistics):

Once these ideas are clear, launch your influence campaign!
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Influence

- lllustations: Shutterstock.com

Launch your influence campaign now,
contact us:

www.influence4you.com
+33180 88 41 21
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